Background How are data collected if already established methods are inadequate for investigating user experience under particular conditions? The existing methods are difficult to utilize when a newly developed product is in its' early stages after being released to a few initial users in the market and when the usage is involved in a continuous movement. The electric bicycle is one such case. The recruitment of appropriate users for the test may not be feasible and the employment of existing methods focused on observations and in-context interviews may be useless. This study presents how we can devise and test a new user research method for the electric bicycle.
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